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This paper aims to explore the intentions to use FinTech and its important role in the banking indus-
try in Jordan. Accordingly, this study analyzes the nature of the relationship between intention to use
financial technology and each of: Processing Unit (PU) perceived usefulness, social impact (SI),
customer’s trust (TRU) and perceived ease of use (PEU). Previous research related to financial tech-
nology is still under development and which is still being researched by providing an alternative
approach to understanding how different business levels have stimulated the emergence of innova-
tion-focused fintech companies, and what are the motives of success. Therefore, the main contribu-
tion of this research is to fill the gap in previous research related to financial technology that is still
under development and which is still being researched by providing an alternative approach to un-
derstanding how different business levels have stimulated the emergence of innovation-focused
fintech companies, and what are the motives of success. Results show a positive relation between
intention to use financial technology and Processing Unit (PU), social impact (SI), customer’s trust
(TRU) and perceived ease of use (PEU). The main contribution of this research is to fill the gap in
previous research related to financial technology that is still under development and which is still
being researched by providing an alternative approach to understanding how different business lev-
els have stimulated the emergence of innovation-focused fintech companies, and what are the mo-
tives of success.

© 2022 by the authors; licensee Growing Science, Canada.

1. Introduction

Recently, there has been a major increase in the investment of financial technology around the world, which led to the emer-
gence of a new term (Fintech), which refers to innovations that seek to compete with traditional financial methods when
providing financial services to clients (Arner et al., 2015; Kim et al., 2016; Al-Omoush et al. 2020; Yaseen & Qirem, 2018).
Fintech is an emerging industry used to improve activities in the field of finance. And as an example of this technology can
be referred to the use of smartphones in banking services or what is known as cellular banks, as well as investment services
via mobile phone and cryptocurrencies, which aim to make financial services accessible to the public. The current stage is an
important stage for workers in the financial services sector, with this huge number of technological innovations that have
changed the way of doing business, transfer of funds and daily transactions. The financial technology sector is one of the most
distinguished sectors that receive support from decision-makers around the world and with the increase in the ability to stage
a technological revolution in this vital sector, and the more creativity and efficiency it witnesses to achieve prosperity and
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growth, so it is not surprising that the expectations of the investments in this sector reach several billion in the next few years
with the aim of creating more advanced financial technological services to meet the growing needs of customers.

The term Fintech has become one of the most common terms among investors who invested more than $ 50 billion in the
financial and economic sector between 2010 and 2015 (Accenture, 2015; Hammouri et al., 2021). Banking institutions, espe-
cially the most successful banks, are the ones that have reached the process of transition from traditional work to digital work
(King, 2014). Digital banks usually use sophisticated and highly digital banking systems that can quickly apply new services.
Digital banks agree with global regulations and systems, which their goal is to go along with the technological revolution to
increase the number of their customers and thus their profits, unlike traditional banks that rely on their traditional services.
Currently, Fintech has already been implemented in many countries of the world like Korea, China, Finland, United Kingdom
and India (Choi et al., 2016). However, in developing countries like Jordan, fintech is still new. But fintech received a lot of
attention from policy makers and researchers, especially regulators in the banking industry, as the Central Bank of Jordan
launched the FinTech Regulatory Sandbox during 2018, which is considered an experimental environment that allows for the
possibility of managing the necessary tests and examinations for innovative financial technology in a safe, controlled envi-
ronment, within clear, specific standards, timelines, and with the highest degree of transparency. Also, the applicant shall be
granted a successful product / idea examination certificate, after subjecting it to the evaluation and selection principles set
forth in the Fintech Innovation Lab regulatory document. However, almost no empirical research has been conducted to iden-
tify fintech applications in banking Jordan.

The growing interest in fintech will soon develop in the academic literature, as there is currently a significant shortage of
evidence in this area. Fintech is a developing concept that has not yet created but little evidence and time-series data of
statistical significance for analysis, as researchers have relied only on secondary data to work with. But with indications
already emerging that these financial technologies can significantly affect the use of cash and financial practices, this called
for the emergence of a study based on a practical application based on real financial data. Therefore, this research aims to fill
the gap in previous research on fintech that is still under development, and which is still being researched by providing an
alternative approach to understanding how different business levels have stimulated the emergence of innovation-focused
fintech companies, and what are the motives of success. Moreover, this research provides information for financial researchers
and decision-makers to better understand the areas of the financial sector. In addition to creating new ideas by presenting an
alternative evolutionary approach that can be used as a guideline in further academic research on this topic. Meanwhile, the
article focuses on global trends and connects the concept of financial technologies with social and economic aspects. It also
focuses on the impact of this technology on the Jordanian financial sector.

2. An Overview of Fintech in Jordan:

In Jordan, although fintech is still new, the number of fintech companies is increasing rapidly. Most fintech companies provide
clients with online payment tools such as (Efwaterkom). Efwaterkom has provided clients with more options to take advantage
of financial services, moreover, the services provided by fintech companies are often creative, so they help clients have more
interesting experiences. Therefore, financial technology has a huge impact on the banking industry. If the banks do not update
this trend, they will fall behind, and not keep track with global development trends, which will enormously affect the long-
term development of the bank. By cooperating with fintech companies, banks will have a great advantage when they make
the most of new technological innovations, helping the bank to improve service quality, reduce costs, and increase productiv-

1ty.
3. Literature Review
3.1 Related literature to Fintech

The banking sector, in particular, is seen as the pioneer sector in the use of information technology (Barras, 1986, 1990). In
recent years, Financial Technology (or FinTech) is seen as one of the technologies that will revolutionize the financial services
industry. The term “FinTech” includes technology-enabled services using integrated information technology. Payment inno-
vations at FinTech offer a new landscape in the digital age of the financial industry. It also provides a bank and non-banking
platform to facilitate cross-network transfers and payment services (Thompson, 2017; Shim & Shin 2017). With financial
technology (fintech), banks will expand the range of providing services to customers (Philippon 2015; Nakashima, 2018;
Almajali et al., 2021). Therefore, fintech is not a simple combination of information technology and financial services, but a
technological application of traditional services for expanding up the range (Arner et al., 2015; Halimi et al., 2021). Fintech
gives customers many new experience opportunities and helps clients to conduct transactions more conveniently (Devadevan,
2013; Ra’d Almestarihi et al., 2021; Norman et al., 2013; Al-smadi et al., 2018; Alghusin et al., 2020). Indeed, fintech can
help customers experience banking services on mobile devices, such as mobile phones and tablets. Therefore, customers can
use banking services everywhere, instead of having to go to traditional services (Kim et al., 2016). and for that, it can be said
that fintech services play a very important role in the banking sector (Kim et al., 2016; Fuster et al., 2019) and at the same
time bring many benefits to clients (Salmony, 2014; Chen, Wu & Yang 2019).
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Financial technology exists in nearly every business area that traditional financial institutions have served like: commercial
lending, capital markets and trade, credit scores and analyses, financial services and infrastructure, public lending, insurance,
commercial services, real estate lending, personal and customer lending, infrastructure. For processing and payments, regula-
tion and compliance, real estate investment, bank balance and transactions (CB Insights 2017). Lending is a major goal for
fintech companies, as the avoidance of providing credit to banks due to the financial crisis has made it difficult for clients to
obtain personal or business loans. The lending practices of traditional financial institutions have been extensively researched
regarding the cost and efficiency of gathering information about clients, reducing information asymmetries, and taking into
account other customer data collected during banking relationship practices (Bikker-Haaf, 2002; DeYoung et al 2006).

Wide area networks provided a way to minimize the distance between the borrower and the lender, decrease moral hazard
(Chan Thakor, 1987), and acted as a barrier to entry into financial institutions with low capital resources. Reducing distance
is an important part of lending, as it helps to improve information gathering for both lenders and borrowers. As research
shows, banks have been willing to lend customers and small businesses who have better information about them, mostly
gathered through their close client relationships. The reason for the increased efficiency of companies that use FinTech in
their core operations is due to the elimination of intermediaries in the loan-granting process, which significantly reduces
transaction costs for consumers (KPMG, 2016; Lines, 2016).

New technologies such as “BlockChain” also improve efficiency (Peters & Panayi, 2016; Wood, 2015). Since banks are
usually less likely to quickly adopt new technologies due to the organizational environment (Hannan& McDowell, 1984) and
have often relied on IT infrastructure for decades, these innovations are expected to benefit FinTech companies more. Ac-
cording to Peters and Panayi (2016), reducing counterparty and settlement risks in shortening the settlement cycle from 3 days
to 2 days will benefit many markets in reducing counterparty risk, and BlockChain technologies can lead to near-instant
settlement. A counteractive look at FinTech confirms that advances in financial technology have failed to reduce brokerage
costs (Philippon, 2015; Nusairat et al., 2021). According to Buchak et al. (2017) fintech lenders actually offer higher interest
rates than lenders who are not specialized in financial technology. To improve the quality of fintech services in the banking
sector, it is important to consider the factors that affect clients' intention to use fintech services. Because when increasing the
intention to use financial technology services to clients, banks will expand their market share and improve operational effi-
ciency. About the intention of the customer, this can be explained as readiness for future service. And the intention can explain
70% of actual customer service behavior (Venkatesh et al., 2003).

3.2 Theories related to technology acceptance

Many theories have been developed to explain the user's intention to use information system technology. Among others,
Technology Acceptance Models (Davis, 1989) have been extensively studied in the literature. TAM was initially proposed by
Davis (1989) and it is actually information service theory that model how users come to accept and use a specific technology
(Yusuf Dauda& Lee, 2015). The TAM model has been expanded by several researchers and has been applied to many different
technologies including e-learning (Cheung & Vogel, 2013), teleconferencing (Park et al., 2014), short message service (Muk&
Chung, 2015), etc. According to TAM, users' adoption of information technology is determined by perceived usefulness (PU)
and perceived ease of use (PEOU) and thus assumed to determine a person’s attitude towards using the technology. However,
only perceived usefulness and perceived ease of use was theorized as the determinant of e-government adoption (Fig. 1). This
is due to the functionality of the e-government equipment makes it likely that consumers perceive it as very useful and easy
to use as its capability to provide government news, information as well as transaction.

Table 1
Factors affecting customers’ intention to use Fintech
N.  Main Factors Impacts  References
1 Perceived usefulness (PU) Positive  Ryu, 2018; Kim et al. 2016; Lee 2017, Wonglimpiyarat, 2017; Tran et al., 2018
2 Perceived ease of use Positive (Chau & Ngai, 2010; Abbad, 2013; Riquelme& Rios, 2010; Akturan & Tezcan, 2012;
(PEU) Intention Szopinski, 2016
3 Customer trust (TRU) Positive  Hu et al., 2019; Kesharwani & Bisht, 2012; Hanafizadeh et al., 2014
L .. Koksal, 2016; Abrahao et al., 2016; Kissi et al., 2017; Isaac et al., 2019; Oliveira et al.,
4 Social influence (ST) Positive 2016

4. Research Methodology

4.1 Respondent

Users of fintech from difference sectors. Most of the samples were selected from banks users.
4.2 Instrument

Survey was built to include 577 clients from different banks in the capital of Jordan. All measurements of the constructs were
adapted from previous literature to ensure survey content validity. A five-point has been chosen, from 1 ‘strongly disagree’
to 5 ‘strongly agree’. and it depended on previous studies (Venkatesh et al., 2003).
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4.3 Analysis method

This study employed PLS version 3.0. Also, this study employed the descriptive form in presenting the rate of response and
the profile of respondents. Then, the inferential analyses were carried out.

4.4 Research Model

The research model and study hypotheses were built based on the results of previous studies, as shown in the following figure:

| Perceived usefulness (PU) L

| Perceived ease of use (PEU)

Intention (INT)

| Trust (TRU) 3

| Social influence (SI) 4

Fig. 1. Research Variables Proposed by: Lien et al. (2020)
5. Results

Out of the 250 were returned, 30 were omitted due to incompletion. Hence, the total amount of usable questionnaires in this
study was 220.

5.1 Reliability and Convergent Validity

Table 2
The Result of Convergent Validity for the CFA Model on the Research

Construct Items F. loading AVE CR

Perceived usefulness (PU) PU1 0.890 0.780 0.947
PU2 0.871
PU 3 0.871
PU4 0.872
PUS 0911

Social influence (SI) SI'1 0.855 0.705 0.923
S12 0.855
SI3 0.831
S14 0.825
SI5 0.832

Trust (TRU) TRU 1 0.877 0.806 0.954
TRU 2 0.952
TRU 3 0.870
TRU 4 0.825
TRU 5 0.958

Perceived ease of use (PEU) PEU 1 0.800 0.692 0.918
PEU 2 0.844
PEU 3 0.856
PEU 4 0.844
PEU 5 0.815

Intention (INT) INT 1 0.839 0.702 0.904
INT 2 0.870
INT3 0.847
INT 4 0.792

Table 2 displays the evaluation outcomes of the standardized factor loadings of model items. As can be observed, the initial
standardized factor loadings were all greater than 0.6 (the loadings range from 0.792 to 0.958). As can be seen in Table 1, the
values of AVE for all constructs ranged from 0.692 to 0.780. These values were all greater than the cut-off value of 0.5 as
proposed in (Hair et al., 2010). Furthermore, the values of composite reliability for all constructs ranged from 0.904 to 0.954,
and these obtained values all surpassed the proposed value of 0.7 for all constructs as in (Hair et al., 2010).

5.2 Discriminant validity

The current study obtained HTMT for the model constructs (Henseler, 2015)
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Table 3
The HTMT for constructs
PU SI TRU PEU INT
PU
SI 0.821
TRU 0.752 0.800
PEU 0.694 0.670 0.882
INT 0.789 0.706 0.731 0.648

As shown in Table 3, all the HTMT values of the constructs in the CFA model were below 0.90, ranging from 0.648 to 0.882.
Therefore, it confirms that each latent construct measurement was totally discriminating to each other (Henseler et al., 2015).
Upon examining convergent validity and discriminant validity of the measurement model, it can be concluded that the meas-
urement scale to assess the constructs and their relative items in the overall CFA model was reliable and valid.

5.3 Hypothesized Direct Effects of the Constructs in the Structural Model

Table 4

Hypothesized Direct Effects of the Constructs in the Structural Model
Path S.B S.D T.value P.value VIF R F Q Decision
PU — INT 0.390 0.081 4.819 0.000 3.152 0.513 0.099 0.241 supported
PEU —INT 0.218 0.066 3.318 0.000 2.419 0.040 supported
TRU — INT 0.165 0.078 2.119 0.017 1.069 0.052 supported
SI — INT 0.188 0.071 2.644 0.004 2.162 0.044 supported

As can be observed in Table 4 The values of R2 for intention was 0.513, This indicates, for example, 51,3 percent of variations
in intention is explained by its predictors (Perceived usefulness, Perceived ease of use, Customer trust, Social influence)
findings showed that the R? values satisfy the requirement for the 0.19 cut off value as recommended by (Chin, 1998), the
model exhibits an acceptable fit and high predictive relevance. while the VIF for inner model values were 3.152,2.419, 1.069,
2.162 respectively represented (Perceived usefulness, Perceived ease of use, Customer trust, Social influence) which was less
than 5, (Hair et al., 2014), further in the prediction intention, the p-value of (Perceived usefulness, Perceived ease of use,
Customer trust, Social influence) respectively were 0.000, 0.000, 0.017, 0.004 This means that the probability of achieving
through absolute p-value is 0.000, 0.000, 0.017, 0.004. Further, the standard beta (S.B) values for (Perceived usefulness,
Perceived ease of use, Customer trust, Social influence) were respectively (0.390, 0.218, 0.165, 0.188) Hence, H1, H2, H3,
H4 supported because they had a positive effect.

6. Conclusion

Undoubtedly, referring to the early literary studies, the services that fintech contains are very important to the banking sector,
using multivariate regression, the current research has shown the factors that would influence the customers' intention to use
fintech services, accordingly, the variables that were applied in this research showed a positive connection between intention
to use fintech and both processing unite(PU), social impact (SI), customer’s trust (TRU) and perceived ease of use (PEU).
Therefore, in order to develop and document the link between customers' intention to use financial technology services and
other factors, it is vitally important that banks take into account the elements of the service characteristics provided to the
customer, such as ease of use, customer’s trust and social impact.

References

Abbad, M. M. (2013). E-Banking in Jordan. Behaviour& Information Technology, 32(7), 681-694. ttps://doi.org/10.10

Abrahdo, R. D. S., Moriguchi, S. N., & Andrade, D. F. (2016). Intention of adoption of mobile payment: an analysis in the
light of the unified theory of acceptance and use of technology (UTAUT). RAI Revista de Administragdo e novagdo, 13(3),
221-230. https://doi.org/10.1016/j.rai.2016.06.003

Agarwal, S., & Hauswald, R. (2010). Distance and private information in lending. The Review of Financial Studies, 23(7),
2757-2788.

Al-smadi, A.A.A., Almsafir, M.K., & Husni, N.H.H.B. (2018). Trends and Calendar Effects in Malaysia's Stock Market.
Romanian Economic and Business Review, 13(2),29-36

Akturan, U., & Tezcan, N. (2012). Mobile Banking Adoption of the Youth Market. Marketing Intelligence & Planning, 30(4),
444-459. https://doi.org/10.1108/02634501211231928

Alghusin, N., Alsmadi, A.A., Alkhatib, E., & Alqtish, A.M. (2020). The impact of financial policy on economic growth in
Jordan (2000-2017): An ardl approach. Ekonomski Pregled, 71, 97-108.

Almajali, D., Hammouri, Q., Majali, T., Al-Gasawneh, J., & Dahalin, Z. (2021). Antecedents of consumers’ adoption of
electronic commerce in developing countries. International Journal of Data and Network Science, 5(4), 681-690.

Al-Omoush, K.S., Al Attar, M.K., Saleh, I.H., Alsmadi, A.A. (2020). The drivers of E-banking entrepreneurship: an empirical
study. International Journal of Bank Marketing, 38(2), 485-500.



1356

Alsmadi, A.A., Sha'ban, M., & Al-Ibbini, O.A. (2019). The relationship between E-banking services and bank profit in Jordan
for the period of 2010-2015. Pervasive Health: Pervasive Computing Technologies for Healthcare, 70-74.

Arner, D. W., Barberis, J. N., & Buckley, R. P. (2015). The Evolution of Fintech: A New Post-Crisis Paradigm?. University
of Hong Kong Faculty of Law Research Paper No. 2015/047, UNSWLaw Research Paper No. 2016-62. Available at
SSRN: http://dx.doi.org/10.2139/ssrn.2676553

Barras, R. (1986). Towards a theory of innovation in services. Research Policy, 15(4). 80/0144929X.2011.586725

Barras, R. (1990). Interactive innovation in financial and business services: the vanguard of the service revolution. Research
Policy, 19(3), 215-237.

Bikker, J. A., & Haaf, K. (2002). Measures of competition and concentration in the banking industry: a review of the literature.
Economic & Financial Modelling, 9(2), 53-98.

Buchak, G., Matvos, G., Piskorski, T., & Seru, A. (2018). Fintech, regulatory arbitrage, and the rise of shadow banks. Journal
of financial economics, 130(3), 453-483.

CB Insights (2017). The C B Insights Fintech 2 50. https://www.cbinsights.com/research-fintech250

Chan, Y. S., & Thakor, A. V. (1987). Collateral and competitive equilibria with moral hazard and private information. The
Journal of Finance, 42(2), 345- 363.

Chau, V. S., & Ngai, L. W. L. C. (2010). The Youth Market for Internet Banking Services: Perceptions, Attitude and Behav-
iour. Journal of Services Marketing, 24(1), 42-60.

Chen, M. A., Wu, Q., & Yang, B., (2019). How valuable is fintech innovation?. Review of Financial Studies, 32(5), 2062-
2106.

Devadevan, V. (2013). Mobile banking in India-issues & challenges. International Journal of Emerging Technology and
Advanced Engineering, 3, 516-520.

DeYoung, R., Glennon, D., & Nigro, P. (2006). Borrower-Lender Distance, Credit Scoring, and the Performance of Small
Business Loans, Federal Deposit Insurance Corporation. Journal of Financial Intermediation.

Fuster, A., Plosser, M., Schnabl, P., & Vickery, J. (2019). The roleof technology in mortgage lending. The Review of Financial
Studies, 32(5), 1854-1899. https://doi.org/10.1093/rfs/hhz018

Halimi, F. F., Gabarre, S., Rahi, S., Al-Gasawneh, J. A., & Ngah, A. H. (2021). Modelling Muslims’ revisit intention of non-
halal certified restaurants in Malaysia. Journal of Islamic Marketing.

Hammouri, Q., Majali, T., Almajali, D., Aloqool, A., & AlGasawneh, J. A. (2021). Explore the Relationship between Security
Mechanisms and Trust in E-Banking: A Systematic Review. Annals of the Romanian Society for Cell Biology, 25(6),
17083-17093.

Hannan, T. H., & McDowell, J. M. (1984). The determinants of technology adoption: The case of the banking firm. The RAND
Journal of Economics, 15(3), 328-335.

Isaac, O., Abdullah, Z., Aldholay, A. H., & Ameen, A. A. (2019). Antecedents and outcomes of internet usage within organ-
isations in Yemen: An extension of the Unified Theory of Acceptance and Use of Technology (UTAUT) model. A4sia
Pacific Management Review, 24(4), 335-354.

Kim, Y., Park, Y. J., & Choi, J. (2016). The Adoption of Mobile Payment Services for “Fintech”. International Journal of
Applied Engineering Research, 11(2), 1058-1061.

King, B. (2014). Breaking Banks: The Innovators, Rogues, and Strategists Rebooting Banking. New York: John Wiley &
Sons

Kissi, P. S., Oluwatobiloba, M. K., &Berko, A. Y. (2017). Factors affecting university students Intentions to use debit card
services: An empirical study based on UTAUT. Business, Management and Education, 15(2), 196-210.

Koksal, M. H. (2016). The intentions of Lebanese consumers to adopt mobile banking. International Journal of Bank Mar-
keting, 34(3), 327-346.

KPMG. (2016). The Pulse of Fintech. KSII Tramsactions on Internet & Information Systems, 11(2), 1105-1117.
https://doi.org/10.3837/tiis.2017.02.027

Lee, S. (2017). Evaluation of mobile application in user’s perspective: Case of P2P lending apps in fintech industry.

Lines, B. (2016). How FinTech Is Shaping Financial Services: PwC Global Fin-Tech Report. Marketing, 34(3), 327-346.
https://doi.org/10.1108/1JBM-03-2015-0025

Norman, N., Almsafir, M.K., & Smadi, A. (2013). Comparative study of conventional and Shariah-based unit trust funds
performance of public mutual berhad. Australian Journal of Basic and Applied Sciences, 7(9), 354-363.

Nakashima, T. (2018). Creating Credit by Making Use of Mobility with Fintech and IoT. IATSS Research, 42(2), 61-66.
https://doi.org/10.1016/j.iatssr.2018.06.001

Nusairat, N., Al-Gasawneh, J., Aloqool, A., Alzubi, K., Akhorshaideh, A., Joudeh, J., & Ibrahim, H. (2021). The relationship
between Internet of things and search engine optimization in Jordanian Tele-Communication Companies: The mediating
role of user behavior. International Journal of Data and Network Science, 5(3), 163-172.

Oliveira, T., Thomas, M., Baptista, G., & Campos, F. (2016). Mobile payment: understanding the determinants of customer
adoption and intention to recommend the technology. Computers in Human Behavior, 61, 404-414.
https://doi.org/10.1016/j. chb.2016.03.030 org/10.3846/bme.2017.378

Isaac, O., Abdullah, Z., Aldholay, A. H., & Ameen, A. A. (2019). Antecedents and outcomes of internet usage within organ-
isations in Yemen: An extension of the Unified Theory of Acceptance and Use of Technology (UTAUT) model. A4sia
Pacific Management Review, 24(4), 335-354.



A. A. Alsmadi et al. / International Journal of Data and Network Science 6 (2022) 1357

Peters, G. W., & Panayi, E. (2016). Understanding modern banking ledgers through blockchain technologies: Future of
transaction processing and smart contracts on the internet of money Banking Beyond Banks and Money (pp. 239-278):
Springer.

Philippon, T. (2015). Has the finance industry become less efficient? On the theory and measurement of financial intermedi-
ation. The American Economic Review, 105(4), 1408-1438.

Ra’d Almestarihi, J. A. A., Gasawneh, S. A. J., Malik Khlaif Gharaibeh, E., & Odai Nawras, M. N. (2021). The impact of
social media marketing on brand equity: A systematic review. Turkish Journal of Computer and Mathematics Education
(TURCOMAT), 12(6), 4073-4088.

Riquelme, H. E., & Rios, R. E. (2010). The Moderating Effect of Gender in the Adoption of Mobile Banking. The Interna-
tional Journal of Bank Marketing, 28, 328-341. http://dx.doi. org/10.1108/02652321011064872

Ryu, H. S. (2018). What Makes Users Willing or Hesitant to Use Fintech?: The Moderating Effect of User Type. Industrial
Management & Data Systems, 118(3), 541-569. https://doi. org/10.1108/IMDS-07-2017-0325

Salmony, M. (2014). Access to accounts: why banks should embrace an open future. Journal of Payments Strategy & Systems,
8(2),169-170.

Shim, Y., & Shin, D.H. (2017). Analyzing China’s Fintech Industry from the perspective of actor—network theory. Telecom-
munications Policy, 40(2/3), 168-181.

Szopinski, T. S. (2016). Factors Affecting the Adoption of Online Banking in Poland. Journal of Business Research, 69(11),
4763-4768. http:// dx.doi.org/10.1016/j.jbusres.2016.04.027

Thompson, B.S. (2017). Can financial technology innovate benefit distribution in payments for ecosystem services and
REDD _?. Ecological Economics, 139(1), 150-157.

Tran, T. A., Han, K. S., & Yun, S. Y. (2018). Factors influencing the intention to use mobile payment service using fintech
systems: Focused on Vietnam. Asia Life Sciences, 15(3), 1731-1747.

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003).User acceptance of information technology: Toward a
unified view. MIS Quarterly: Management Information Systems, 27(3),425-478. https://doi.org/10.2307/30036540

Wonglimpiyarat, J. (2017). Fintech banking industry: a systemic approach. Foresight, 19(6), 590-603. https://doi.org/10.1108/
FS-07-2017-0026

Wood, G. A. B., A (2015). Advancing Egalitarianism. In L. K. D. e. Chuen (Ed.), Handbook of Digital Currency: Bitcoin,In-
novation, Financial Instruments, and Big Data (pp. 385-401). Elsevier: London.

Yaseen, S.G., & Qirem, I.A. (2018). Intention to use e-banking services in the Jordanian commercial banks. International
Journal of Bank Marketing, 36, 557-571.



1358

© 2022 by the authors; licensee Growing Science, Canada. This is an open access article distrib-
® uted under the terms and conditions of the Creative Commons Attribution (CC-BY). license
(http://creativecommons.org/licenses/by/4.0/).



